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LEVENSHULME

2011

Manchester
City Council
pilot a market,
financially
unsustainable

SM regen
lead planning
for a
community-led
market

2013 2013

March July
Levenshulme Expansion
Market CIC
is formed

2014 2015

March March
Mare Levenshulme
expansion! Market Fund
launched

2015

Community
funding and
partnerships

2016

Investrnent
improving market
site and
surrounding
areas

2016-17

Working
with the
Friends of
Levenshulme
Station



The Market is a valuable social space for customers
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it brings the Market has created a
community better environment for
8 U % together 2 5% local people to enjoy
customers report bumping into
value sociable people they know
atmosphere when they visit.
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The Market provides a significant income to Levenshulme residents
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g 2 Staff and traders who live in
trgdgém liE E’it/l'ﬂn Levensulme generate and
Levenshulme Flom padiac retain £78,250 per annum

residents




Traders at Levenshulme Market are more diverse than expected
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The Levenshulme Market Fund empowered the community
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Iinvestment

£15,000
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Community voting
MANCHESTER

CITY COUNCIL

Jointly funded by
Manchester City Council
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